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The Insurance Mavericks Advertising Checklist

The Headline Cruncher

Score each of the following  on a scale between 1-4. If  at least 3 of the criteria don’t have a score of 3 or more, you need a better headline!

Unique 

Useful

Ultra-specific

Urgent

Personality


Your picture


Conversational tone


Likability


Damaging admission (why aren’t we perfect?)


Be REAL


Tell the truth

Joining the conversation in their head?


Gas Prices


Unemployment


Politics


War


Job security


Lack of extra money


Popular movies and TV shows


Whats in the news?

READER focused


Don’t talk about “us, us, us”


Use “you”


What’s In It For Me (from the readers perspective)  WIIFM


Focus on the benefit, not the features


How will this improve their life?

Be Different



Don’t sell insurance


Sell asset protection


Emergency preparedness


Safe Driving Training


Security


Financial soundness

Social Proof


Show how popular you are


Additional products: ‘most popular items’


Statistics “87% of our clients add this coverage to the policy”


Show the masses moving in your direction



“Fastest growing,” “Largest,” “Most popular” etc.


Voted “Best place to buy insurance in San Antonio”

Real Proof


Reason Why


Specificity


Logical Argument


Strong examples


Strong Testimonials

Track Record

Case Histories, Highlight past customers

Unique mechanism

Scientific Language

Vivid Pictures or demonstrations

Charts and Graphs

Prestigious Publications

Expert Endorsements

Celebrity Endorsements

Clinical Studies (Sleep Savvy)

Call To Action


What do you want them to do?


When?


How do they do it?

Specifically, go to website, call and make appt or come into the store?

 Put magnet on fridge?

