
___Does offer present any aspect of underdog trying to come out on top?                                                            Yes No N/A

___Has internal repetition of key points been used?                                                                                                  Yes No N/A

___Does P. S. restate main benefit/theme/offer?                                                                                                         Yes No N/A

___Are Subheads used throughout?                                                                                                                              Yes No N/A

___Any bullets?                                     







              Yes No N/A

___Will bullets have reference to page number or actual part of product?                                                              Yes No N/A

___Do pages end with cliffhangers?                                                                                                                              Yes No N/A

___Has internal repetition of key points been used?                                                                                                    Yes No N/A

___Do you use a boxed off coupon in ads, or have copy explain how to respond without a coupon?                 Yes No N/A

___Does coupons or order forms state YES!... and restate offer in first person?                                                     Yes No N/A

___Has copy been "mangled" with handwritten notes in margin, highlighting, etc.?                                              Yes No N/A

___Is paragraph spacing and indenting done so readability is enhanced?                                                               Yes No N/A

___If advertisement, have you squeezed as much relevant, non-boring copy as possible?                                  Yes No N/A

___Testimonials prominently displayed and discussed?                                                                                            Yes No N/A

___Will testimonials be re-typed/edited or copies of actual letters/shots be used?                                                Yes No N/A

___Will piece be explanatory without stories?                                                                                                             Yes No N/A

___Are recorded messages part of enticement to respond or order?                                                                         Yes No N/A

___Is copy strictly benefit driven, with the sole focus on the prospect/customer?                                                 Yes No N/A

___If features are mentioned, is every one backed with one or more benefits?                                                      Yes No N/A

___Complete story being told?                 







              Yes No N/A

___Does copy assume prospect/customer knows nothing?                                                                                        Yes No N/A

___Is copy written at about a sixth grade level? (No matter who prospect is.)                                                        Yes No N/A

___Does copy talk to one person at a time?                                                                                                                  Yes No N/A

___Does copy talk to a potential buyer and ignore non-interested?                                                                         Yes No N/A

___Is copy laced with "lingo" that prospects/customers talk/think in?                                                                    Yes No N/A

___Does copy give specific details without rounding off, or approximating?                                                         Yes No N/A

___Is copy written to sound like ifs being spoken? (Using words like "listen", "a minute ago", etc.)                 Yes No N/A

___Are all sentences/paragraphs short and super easy to read?                                                                                Yes No N/A

___ Are you using a serif font like "Times Roman", etc. for body copy? (To enhance readability)                     Yes No N/A

___Have you read copy aloud before finalizing?                                                                                                         Yes No N/A

___Does copy refer to any graphics? (Pictures, diagrams, graphs, etc.)                                                                     Yes No N/A

___Do all graphics have captions that are tantalizing and/or reinforce other copy/graphics?                               Yes No N/A

___Does it pass the "who cares" test? (What’s in it for me?)                                                                                
Yes No N/A

___Does copy focus on prospect/client or on advertiser? (You/your vs. we/I test.)                                               Yes No N/A

___Are you using any "grabber" like a dollar bill, Million dollar bill, foreign currency, asprin, etc.?              Yes No N/A

___Is copy big enough to read, and have you considered this especially if you market to seniors?                     Yes No N/A

___ Does copy make them feel empathy, and that they're not alone anymore?                                                        Yes No N/A

___Is copy written for decision maker? (Husband and wife, woman?)                                                                        Yes No N/A
The Compelling Copy Creator TM





The most profitable skill any business person can develop, is the ability to write good sales copy.  Writing copy that sales is not a skill you are born with. It’s not a natural talent that some have and some don’t. It is the result of studying techniques that have been proven year after year. 





You will become a great copywriter through the application of those techniques, practice, effort and hard work. The first step is to put words on paper, or on the computer. Then using this checklist you can shortcut all the years of trial and error by fine-tuning your copy before it ever leaves your office.





Do not make the mistake of thinking writing good copy doesn’t apply to you. You may have ad agencies and marketing managers that work for you and write the copy. It doesn’t matter.  You must still know the elements of good copy so you can correct it and improve it when (not if) you need to.
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